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ABSTRACT

This study examines the relationship between the commodification of Jejueo, an endangered language
spoken on Jeju Island, in tourist contexts and the perceptions of the language held by domestic tourists. It
aims to contribute to a better understanding of the effect of language commodification on language
preservation in the context of Jeju Island. The study used a quantitative correlational design supported by
qualitative responses and collected data from 46 tourists at Jeju International Airport. Exposure to
commodified Jejueo was measured using a Likert scale survey, and “perception,” divided into recognition
of cultural value, general interest, acknowledgement of preservation importance, and willingness to learn
the language, was also measured by means of a Likert scale. Qualitative responses gave opinions on the
correlation between commodification and perception, as well as the general perception of the
commodification of Jejueo. Pearson correlation analysis on the quantitative data revealed a moderate
positive correlation between exposure and perception (r =.377, p = .010), indicating that greater exposure
is associated with more positive perceptions. Qualitative findings largely supported this trend. These
results suggest that commodification may contribute to more positive perceptions of Jejueo and may
therefore support language preservation efforts.

INTRODUCTION

Jejueo, the language of the Jeju province in South Korea, is a widely acknowledged case of a language
experiencing endangerment, being “categorized as critically endangered by UNESCO” (Yang, 2020, p.
580) in 2010. In addressing language endangerment, many scholars point to the fact that “prevention
begins with awareness....attitudes and behavior of majority language speakers,” (Linn, 1998, p. 67) as
language survival hinges not only upon the number of speakers of the language but also upon the
preservation of its value as perceived by others. Therefore, applied to the case of Jeju, understanding and
influencing perception of Standard Korean speaking individuals is crucial for the prevention of the
endangerment crisis. Acknowledging this need to shape domestic people’s perception, scholars suggest
the use of one of Jeju’s primary means of contact with other South Koreans: its tourism industry. Scholars
such as Kang (2013) have stated that the South Korean government should attempt to raise public
awareness by commodifying Jejueo for tourism through the “development of commodities with Jejueo
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names as well as Jejueo signs” (author’s translation, p. 90). This proposed solution has already been
materialized; for instance, the government has mandated by law that Arangjoeul street' incorporate Jejueo
into their signs for the sake of the street’s revitalization, and more importantly, for Jejueo preservation
(Kim et al., 2024).

Prior research—such as that by Linn (1998)—has established the connection between preservation and
public appreciation, as discussed above. However, claims that commodification efforts correlate
positively with public appreciation lacks robust empirical support. This connection is crucial for
establishing a link between commodification and preservation. Government policies and scholarly
suggestions often assume a strong positive correlation between commodification and public perception.
This study therefore examines the relationship between commodification and public appreciation by
asking: “What is the correlation between the commodification of Jejueo in tourist areas and domestic
tourists’ perception of Jejueo?”” The answer to this question will not only offer a conceptual understanding
that connects the two variables, but also provide insight as to whether current governmental action and
scholarly suggestion is actually effective in achieving its proposed goals.

KEY CONCEPTS ADDRESSED IN THIS STUDY

This research explores the “commodification of Jejueo in tourist areas,” referring specifically to how
Jejueo is used in language commodification driven by tourism. As proposed by Heller (2010), language
commodification in the context of tourism can be categorized into two: language used as “a technical
skill,” or “a sign of authenticity.” The former refers to the value of language as a skill for a laborer in the
context of a globalized world. For instance, in Jeju’s tourism sector, a local tour guide or hotel receptionist
utilizing standard Korean, English, or Mandarin to facilitate transactions serves as a technical skill. The
use of particular words, phrases, or scripts often represent authenticity in the eyes of tourists, which adds
economic value to the product or service. A prominent example of this category of language
commodification is how non-Chinese owners of Chinese restaurants in Chinatowns make use of Mandarin
scripts—which neither they nor tourists understand—in order to give an authentic Chinese breeze to their
restaurant, rather than to actually communicate or convey information (Leeman & Modan, 2009). It is
important to distinguish between the two different categories of language commodification, as this study
solely refers to language commodification in the sense of the second definition.

Additionally, this study aims to contribute to addressing the broader challenge of language endangerment,
referring to a situation where “each successive cohort of children acquires less of the language than their
older peers...until, finally, it is no longer a viable tool for communication” (Yang, 2020, p. 589). Yang’s
research on Jejueo proficiency among different age groups has shown that this process has affected Jejueo
use on the island.

! Arangjoeul Street (°}5-3-5712]) is a food street in Jeju Island, known for its concentration of restaurants serving
local Jeju cuisine.
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BACKGROUND ON LANGUAGE COMMODIFICATION STUDIES

Research done on language commodification has been centered mainly around majority Western
languages (Kelly-Holmes, 2005). Lonardi (2021) also points this trend out in her literature review of
language commodification research, stating that “the majority of contributions analyzed a European
context, leaving room for further research regarding other minorities” (p. 353). However, this does not
indicate a complete absence of research on minority language in East Asian contexts etc.; a limited but
notable amount of studies have examined the commodification of minority languages, including cases
involving Naxi, Filipino, Irish, Thai and more (He, 2025; Jazul & Bernando, 2017; Thompson, 1997;
Huebner, 2006). The study of these languages presents a perspective distinct from the study of majority
languages. In relation to the two definitions of language commodification introduced in the Key Concepts
Addressed in This Study section, majority language studies focus on the instrumental value of languages,
or its use as a “technical skill.” In contrast, minority language research centers on symbolic value, or
language as a “sign of authenticity” (Heller, 2010).

In general, minority language researchers agree upon the fact that minority languages are turned into
symbols of authenticity in the context of tourism. However, scholars hold conflicting views on what the
exact effects of this process are: some believe it contributes to language endangerment, while others argue
that it, in turn, leads to language preservation (Lonardi, 2021). Advocates of the former view, Gorter and
Cenoz (2024), point out that commodification of a language “tokenizes” it by reducing it into a simplified
symbol of external values, such as authenticity, which diminishes the functional, communicative value of
a minority language and ultimately contributes to its death. Kelly-Holmes (2005) agrees with Gorter and
Cenoz’s point that languages experience tokenization and loses its functional value; then, she goes a step
further by exploring the exact mechanism behind this tokenization process. She argues that the process
occurs through the deliberate and frequent use of language stereotypes and hierarchies. For instance,
English is often used as a symbol of modernity, while local languages signal outdatedness. Kelly-Holmes
(2005) points out that this could solidify the stereotypical and hierarchical perception of languages, with
minority languages being seen as obsolete and majority languages being perceived as modern and
advanced. According to Kelly-Holmes (2005), this perception of minority languages as old and outdated
would contribute to a deterioration of its social value, ultimately speeding the process of its death.

In contrast, some scholars view language commodification as a positive force on language preservation.
They do agree that language commodification makes a language into a “token” and reinforces stereotypes.
However, they believe that these processes, in fact, have positive effects. Bunten (2008) argues that
self-led commodification of language and culture gives minorities the power to shape the public
perception of their own culture. They are provided the autonomy to decide which parts of their culture
will be shared with the world, and what images they would prefer the public to associate with them.
Scholars argue that this may help minorities restore historical narratives that were forgotten or
overlooked, providing them with the pride, public exposure, and autonomy that is crucial for their
language and culture to endure (Bunten, 2008).
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In short, language commodification studies mainly branch into majority language and minority language
studies. The former explores the instrumental value of language, while the latter focuses on the symbolic.
Within the field of minority language studies, some argue that this symbolic value is harmful to the
perception of the language and facilitates its death, while others argue that it benefits the perception
towards language by granting minorities the autonomy to shape the public perception themselves. This
study is positioned directly at the intersection of this debate, as it investigates the relationship between
commodification and perception in the case of Jejueo.

DEFENSE OF THE GAP

Intelligibility of Target Language by the Target Population

Other scholars have asked about the correlation between the commodification of a certain language and
tourists’ perception of the language (He, 2025; Lonardi, 2021; Gorter & Cenoz, 2024). However, none
observe tourists who have at least a partial understanding of the language. Studies solely investigate the
attitude of tourists who cannot understand the minority language at all. For instance, He (2025) focuses on
Chinese tourists’ perception of the Naxi language® due to Naxi language commodification. The Naxi
language has a completely distinct and unique pictographic writing system unintelligible to any speaker of
Chinese. Leeman and Modan (2009) focus on customers and restaurant owners who do not have any
understanding of Chinese when investigating Chinese commodification in Washington D.C. Chinatown
restaurants. Jazul and Bernando (2017) focus similarly on those who do not understand Chinese at all
when investigating the commodification of Chinese in the Chinatown of Manila. To date, the majority of
research has focused on tourists with limited or no knowledge of the target language. In this study,
however, domestic tourists—who are speakers of Standard Korean—have a limited yet existent
understanding of Jejueo, because they are frequently exposed to popular media portraying Jejueo (e.g.,
When Life Gives You Tangerines) and because Jejueo has a similar writing system and root with Standard
Korean. Moreover, despite its linguistic classification as a distinct language, some South Koreans even
regard Jejueo as a dialect of Standard Korean (O’Grady et al., 2022). This intelligibility factor provides
the study with a unique standpoint. However, it is important to note that the study does not explicitly
measure intelligibility; this factor is simply a theoretical distinction rather than a tested variable.

Minority Language of Focus

Another unique contribution of this study lies in its focus on Jejueo as a case study. Language
commodification studies have been conducted with numerous languages in the world such as the Naxi
Language (He, 2025), Chinese (Leeman & Modan, 2009; Jazul & Bernando, 2017), Irish (Thompson,
1997), among others. While Jejueo has been widely studied regarding its endangerment and revitalization
(O’Grady et al. 2025; Saltzman, 2022), less attention has been given to the commodification aspect.

2 Naxi is a language spoken primarily in the Yunnan and Sichuan provinces of China by the Nakhi people.
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Building on existing scholarship regarding Jejueo, this study contributes to the discussion by examining
Jejueo through a unique economic commodification lens.

Method’s Direct Access to Perception

In addition to conceptual gaps, there is also a methodological limitation to language commodification
studies. Many existing studies rely on inference-heavy approaches primarily linguistic landscape studies.
Linguistic landscape analysis, defined as the study of “the visibility and salience of languages on public
and commercial signs in a given territory or region” (Landry & Bourhis, 1997, p. 23), does not directly
examine how the audiences themselves perceive and respond to commodified language, and rather
attempt to infer it by observing the landscape. This study addresses this limitation by directly measuring
perception and exposure through self-reported data from domestic tourists, which allows for a more direct
examination of the relationship.

METHOD

Overview of Approach, Design, and Method

This study primarily uses a quantitative correlational design, aiming to statistically analyze the
relationship between domestic tourists’ exposure to Jejueo commodification and their perception of
Jejueo. Codings of short qualitative responses that may yield nuanced perspectives supplies this
quantitative analysis (Creswell & Plano Clark, 2018).

Previous studies on language commodification have primarily employed a qualitative design, which is
particularly effective in analyzing individual meanings and experiences in order to gain insight into
concepts such as identity, authenticity, and community attitudes. In contrast, this study employs a
primarily quantitative design, as it is concerned with the extent of the correlation rather than how it
manifests. Therefore, this study’s unique design may potentially contribute to the field of minority
language commodification studies by providing numerical evidence of broader patterns rather than
individual instances.

Variables

Variable X is the exposure to commodification of Jejueo in tourism settings, which can be defined as the
use of Jejueo as a “sign of authenticity” that serves as a tool for tourist attraction in signs, souvenirs, and
more. The variable is quantified and measured in the first part of the survey using Likert-scales. Variable
Y is the perception of Jejueo. Since perception is too broad a variable to be quantified as one, this study
categorizes this perception into cultural value perception, interest perception, preservation importance
perception, and appeal to learning. Each is quantified separately as Likert scale data in the second part of
the survey, then combined into a single composite perception variable by calculating their mean, as they
together represent various dimensions of the overall perception of Jejueo. This approach allows for a
more comprehensive measurement of perception, not solely focused on a few aspects.
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Sampling
Prospective respondents were people at the domestic departure area of Jeju International Airport at the
time of the data collection. The airport was chosen as the location to sample respondents as it lets the
study gain concentrated and diverse access to domestic tourists. Moreover, respondents in the airport are
likely fresh from their trip, which would increase the accuracy and nuance of their responses. A
prospective respondent had to meet the following criteria in order to be selected as an actual respondent.

1. The individual is South Korean.

2. The individual visited Jeju for touristic purposes.

These criteria were asked verbally, then again appeared as one of the questions in the survey. This
screening process ensured that the respondents match the target population—native Korean speakers and
domestic tourists—which let the sample align directly with the study’s research focus.

However, the process of selecting respondents likely included researcher bias. The research originally
intended to utilize a systematic sampling method—in which the researcher approaches every nth person
passing through a selected gate in the airport—in order to randomize the selection process. However, due
to practical reasons—individuals that were walking through the gate were mostly unwilling to respond
because they did not have time—the selection process was modified into convenience sampling, where
the researcher approached people of her choosing in the airport. Therefore, the researcher’s bias would
have inevitably compromised the randomness of the respondent selection process.

Data Collection Method

The data collection took the form of a survey. The survey was online, via Google Forms, designed to take
a maximum of 5 minutes. The survey’s short completion time was intended to reduce survey fatigue
(Herzog & Bachman, 1981). It consisted of three parts. Part I, in the form of Likert scales, measured
Jejueo commodification exposure. Part II, also making use of Likert scales, measured perception of
Jejueo. The two parts of the survey were designed to directly align with the two variables of the research,
exposure and perception. Part III directly asked a simplified version of the research question to the
respondents in the form of open-ended questions. The full version of this survey is attached in the
appendix.

The survey was administered at Jeju International Airport, near the domestic departure area, S5pm to 7pm
on 1/10/2026 and 12pm to 2pm on 1/17/2026. Selected through the process described above, respondents
were provided with a QR code leading to the survey. Delivery through QR code took into consideration
that most airport tourists are time-constrained and would prefer to complete the survey at their
convenience. They were allowed to optionally leave their email at the end of the survey in order to receive
a digital coupon, which also served as an incentive to complete the survey. Altogether, both the survey
and the method by which it was administered intended to reduce the risk of careless or inaccurate
responses as well as low response rates.

Below are the specific steps that were taken.
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1. Gain permission from the airport.

2. Approach people standing at the airport.

3. Verbally ask for consent.

4. Verbally ask screening questions.

5. Ifeligible, present respondents with a QR code that leads to the survey.
DATA RESULTS

47 domestic tourists participated in the survey. However, one respondent, despite having verbally
confirmed that they were a domestic tourist during the screening process, later reported in the survey that
they were not. Due to this inconsistency, the response was excluded from analysis, resulting in a final
sample size of 46.

80.4% of respondents were female, while 19.6% were male. This disproportionate gender makeup may
reflect the researcher bias resulting from convenience sampling, which was mentioned beforehand. Since
gender is not pertinent to the research question, it is reported only for transparency and will not be
analyzed further.

Quantitative

The data was used to create composite exposure scores and composite perception scores for each
individual by calculating the mean of an individual’s Likert scale responses to Part I and Part II,
respectively. The mean was calculated because it best reflects the overall intensity of perception or
exposure, whereas other measures such as the mode or median reduce such sensitivity. Question #2 of
Part II was reverse coded; therefore, responses to the question were converted by subtracting the Likert
scale value of that question from 6. The mean of the resulting mean composite exposure scores was 2.99
(SD = 0.99). The mean of the composite perception score was 3.96 (SD = 0.80). The Likert scale item for
each question as well as the composite score for each variable for all 46 participants are attached in the
appendix.

Qualitative

Open-ended questions were analyzed using thematic coding. For the first open-ended question, which
asked whether seeing Jejueo impacted the perception of the language, four primary themes were found.
Theme 1.1 appreciation of positive cultural value was found among responses such as “I came to
recognize Jejueo not as a simple dialect, but as a valuable language that contains the lives and history of
the people of Jeju.” “Jejuco no longer feels like an unfamiliar language, but rather like an important key
to understanding Jeju.” and “...I came to accept it as part of Jeju’s culture.” Theme 1.2 increased interest
in Jejueo can be found in responses such as “It’s interesting.” and “It’s interesting, and I want to learn
more.” which either directly express interest, or hint at it by showing respondents’ willingness to learn
more about the language. Theme 1.3 Jejueo feeling more foreign and difficult consisted of responses such
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as “I thought Jejueo was unfamiliar and difficult.” Some responded that they do not think exposure to
Jejueo had any impact, which were coded with Theme 1.4 minimal impact on Jejueo perception.

The second question, which asked respondents to elaborate on their opinion on Jejueo being used in
tourist spaces, found four themes. Theme 2.1 encouragement of Jejueo use can be found in responses such
as “I hope it is used more widely and promoted more.” and “I hope it is used much more and draws
attention from Koreans as well.” Theme 2.2 suggestion to facilitate understanding of Jejueo using
Standard Korean were found in responses such as “..for tourists’ understanding, it should be written
alongside standard Korean.” Theme 2.3 concern about difficulty to understand were shown in responses
such as “Because Jejueo can be hard to understand, tourists might not fully grasp its meaning.”

DATA ANALYSIS

Quantitative

A Pearson correlation analysis was conducted in order to determine the correlation between domestic
tourists” exposure to commodified Jejueo in tourist spaces, and their perception of the language. For this,
the composite scores each for exposure and perception—described above—were utilized. This revealed
that r = .377, p=.010, and a coefficient of determination of R"2 = (.144.

Composite Exposure Score vs. Composite Perception Score
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Figure 1: Scatterplot of composite exposure score vs. composite perception score

The r value as well as the visual representation above reveals a positive relationship between the two
variables, demonstrating that greater exposure to Jejueo in tourist contexts corresponds with more positive
perceptions of the language. However, the strength of this relationship is moderate; this suggests the
relationship is not consistent across all cases. In more practical terms, this implies that simply increasing
Jejueo visibility in tourism may not be sufficient to significantly shape public attitudes.

The p value is below 0.05, indicating that the correlation is statistically significant. Moreover, the R?
value (0.144) indicates that 14.4% of the variance in domestic tourists’ perception of Jejueo is associated
with their exposure to its commodified forms. While this value does not negate the significance of the
correlation, it does suggest that a majority (85.6%) of the variation in perception was associated with
other factors. These may include prior knowledge of Jejueo, educational background, previous exposure
to dialects, or personal interest in language preservation.

Qualitative

The qualitative data provides further insight. The most frequent themes of both qualitative
questions—“appreciation of the positive cultural value of Jejueo” and “encouragement of Jejueo
use”—support the positive correlation that the analysis of quantitative data reveals.

Because the correlation explains only 14.4% of the variance in perceptions (R? = .144), the qualitative
data provides insight into additional factors that may influence attitudes toward Jejueo.In particular,
positive attitude may be related to emotional engagement. In responses that were coded as “increased
interest in Jejueo” (Theme 1.2) and “encouragement of Jejueo use” (Theme 2.1) respondents often
discussed that their awareness of Jejueo through lived experiences contributed greatly to their positive
perception of the language. For instance, one respondent writes, “I once happened to hear an elderly
woman using Jejueo in a market. It was my first time encountering it. Although I couldn’t understand it,
its thythm and sound were completely different from standard Korean, which left me with a vague sense
of fascination...Later, when I saw Jejueo being used in a drama, it reminded me of that experience, and I
started to look at it more carefully. What I had thought was just a dialect began to feel like an important
language that conveys characters’ emotions and lives. My perception changed to seeing Jejueo as a
language that embodies the culture and identity of the Jeju region.” This excerpt suggests that the
experience of “hear[ing] an elderly woman using Jejueo,” contributed to the respondent’s positive
perception of the language “as a language that embodies the culture and identity of the Jeju region.”

Meanwhile, the positive correlation may be moderated by comprehensibility. When exposure is
experienced as “foreign and difficult” (Theme 1.3) or causes “concern about difficulty to understand”
(Theme 2.3), exposure alone fails to shape a positive perception. A respondent suggests, “for tourists’
understanding, it should be written alongside standard Korean.” This suggests that commodification may
only be effective at improving perception when it is designed to be accessible and understandable, not
simply highly visible.
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These findings suggest that the moderate correlation observed in the quantitative analysis may reflect the
influence of factors beyond exposure alone such as emotional engagement comprehensibility.

Significance

First, the study contributes to the identified research gaps, namely the lack of commodification studies
done on tourists with language intelligibility, and in the case of Jejueo. By directly selecting domestic
tourists as respondents and thereby analyzing their perception of Jejueo and its association with exposure,
the study provides insight on how subtle dialect dynamics impact local heritage pride. Additionally, by
focusing on Jejueo, the study provides a critical model for how highly endangered minority languages
worldwide are affected by domestic tourism efforts.

The findings of this study also contribute to the debate—highlighted by scholars such as Lonardi
(2021)—on whether the commodification of minority languages leads to their endangerment or
preservation. While some scholars raise concerns about the “tokenizing” effect of commodification or its
reinforcement of language stereotypes, the results of this study suggest that commodification is associated
with more positive perceptions, which are relevant to its preservation (Gorter&Cenoz, 2024;
Kelly-Holmes, 2005).

In practical terms, this study offers cautious support for existing governmental efforts to promote Jejueo
through tourism. Both the Jeju and South Korean governments have encouraged the commodification of
Jejueo, although such initiatives have been implemented on a limited scale. The results of this study
provide preliminary evidence that such policies may be associated with more positive public perceptions,
which may encourage further consideration or expansion.

The findings may extend beyond governmental actions to inform individual efforts towards language
preservation. While many individuals in Jeju recognize the importance of preserving their endangered
language, practical strategies for doing so are often unclear. By suggesting that Jejueo visibility in
everyday contexts may be associated with more positive perceptions, this study may offer a potential
starting point for individual initiatives.

LIMITATIONS

One limitation of this study is how respondents’ perspective was analyzed primarily through quantitative
responses, with limited qualitative context. Initially, the qualitative data collected through the survey was
intended to provide ample context and nuance to the quantitative data. However, many responses were
short one to two sentence answers or a simple “Yes” or “No.” Therefore, the research only had access to
short glimpses of thought to add to the numerical analysis. This may have overly simplified individual
perception and not have accurately reflected them.
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Moreover, self-report bias is inevitable. Especially in Part II of the survey, in which the questions asked
about perception towards Jejueo, respondents may have gravitated towards answers that seem to view
Jejueo more positively, not because they believe so, but because it seems to be the socially acceptable
answer.

Lastly, this study’s interpretation of the results may be overly causal. This study examines the correlation
between Jejueo perception and commodification exposure. However, when analyzing the data and
applying it to real world situations, the study interprets it in a more causal manner, assuming that higher
commodification exposure results in more positive Jejueo perception. However, based solely on the data,
it is also possible that those with more positive perception on Jejueo notices and remembers commodified
Jejueo better. The explanation this study endorses is more plausible based on the observations of other
similar studies such as that of He (2025) with the Naxi language; however, it is crucial to acknowledge
that it may not accurately reflect the direction of the relationship.

CONCLUSION

In summary, the results of this study revealed that there is a moderate positive correlation between
exposure to commodified Jejueo in tourist spaces and domestic tourists’ perception of the language. This
suggests that individuals who reported high exposure to Jejueo also tended to report more positive
perceptions of the language. However, the exposure level only contributes to, as opposed to solely
determining, tourists’ attitudes. The qualitative data also supports that there is a positive correlation
between exposure and perception.

The revelation of this correlation may encourage increased efforts by individual Jejueo preservationists
and the government to strive for more intentional use of Jejueo in tourist settings. Existing programs, such
as the Jejueo use policy in Arangjoeul Street, would be expanded, as this study provides preliminary
support for the potential effectiveness of such programs. In the long-term, the mean exposure to Jejueo in
tourist spaces amongst domestic tourists may increase, along with the positivity of their perception of the
language.

With regards to the scholarly debate that was presented in the literature review—on whether language
commodification harms or supports the preservation of minority languages—this study offers evidence
consistent with the latter interpretation.

Future research may replicate this study in different locations with different minority languages to find if
this moderate positive correlation can be generalized. If most findings from other languages differ from
that found in this study, research could also be done on what makes the case of Jejueo unique. Moreover,
future studies may investigate the psychological mechanism behind this correlation. Having taken a
unique quantitative focused mixed-method angle, this study solely identifies the correlation, without
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investigating the exact factors that lead to it. Further exploring this area will offer a more holistic
understanding of language commodification and tourist perception.
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APPENDICES

Appendix A - Initial Screening (Verbal)
Are you South Korean?
Did you visit Jeju for touristic purposes?

Appendix B - Survey Questions

Part I: Jejueo Commodification Exposure

Ql1: I often saw Jejueo appear on signs.

Q2: I often saw Jejueo appear on menus.

Q3: I often saw Jejueo appear in product names.

Q4: I often saw Jejueo words and phrases appear in souvenirs.

Q5: Overall, I often saw Jejueo appear during my trip.

Part I1: Jejueo Perception

Q1: Jejueo is an important part of Jeju’s cultural heritage.

Q2: I am not interested in Jejueo.

Q3: Jejueo is a language that should be preserved and passed down to future generations.
Q4: I am interested in learning more about Jejueo.

Part I1I: Open-ended Questions

Q1: Did seeing Jejueo during your trip affect your perception of the language? If so, how?
Q2: Please elaborate on your opinion on Jejueo being used in tourist spaces.

Appendix C - Table of Likert scale response for each question by respondent

Part]I | Partl | Partl | Part] | Partl | Part Part Part Part
Q1 Q2 Q3 Q4 Q5 IQ1 |IIQ2 11IQ3 [I1Q4

1 1 1 1 2 1 4 5 3 1

Respondent number
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32 2 2 3 4 4 5 3 5 3
33 3 3 3 5 3 5 2 5 4
34 2 2 2 2 2 4 4 4 2
35 2 1 1 2 1 5 3 5 3
36 3 1 1 1 1 5 3 5 4
37 3 3 3 2 3 4 4 4 2
38 3 3 3 3 3 4 2 4 3
39 3 3 3 4 4 3 3 3 3
40 3 2 2 3 3 5 1 5 3
41 2 2 3 3 2 5 2 5 4
42 4 3 4 5 4 5 1 5 3
43 5 5 5 5 5 5 2 5 4
44 5 5 5 5 5 5 3 5 5
45 5 5 5 5 1 5 1 5 4
46 5 5 5 5 5 5 1 5 4

Appendix D - Table of composite exposure and perception score by respondent

Respondent Number [Composite Exposure Score [Composite Perception Score
1 1.2 0.55
2 2.2 1.05
3 4.8 1.95
4 3.8 1.95
5 2.8 1.95
6 2.2 2.05
7 2.6 2.4
8 1.8 2.45
9 4 3.25
10 3 3.25
11 2.8 3.45
12 3.8 3.95
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13 3.6 4.15
14 3 425
15 3 4.5
16 1.4 4.35
17 34 5.1
18 2 5

19 3.6 5.65
20 2 55
21 2.6 5.9
22 2.4 6.1
23 2.4 6.35
24 3.4 6.85
25 4.2 7.3
26 4 7.5
27 2 7.25
28 32 7.8
29 3 8
30 2.6 8.15
31 2 8.25
32 3 8.75
33 34 9.1
34 2 9
35 1.4 9.1
36 1.4 9.35
37 2.8 9.95
38 3 10.25
39 3.4 10.6
40 2.6 10.65
41 2.4 10.85
42 4 11.5
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43 5 12
44 5 12.25
45 4.2 12.3
46 5 12.75

Appendix E - Tables of qualitative responses in Korean and their English translations
Part IIT Q1

Korean English Translation
ol No.
N/A

v, v# A5 T Xﬂ o] & ©= 3k AFF2] 7} | Yes, it changed. I came to recognize Jejueo not as a
oty et Al AbE 9 &3t A7 H3 simple dialect, but as a valuable language that
2Tk do] 2 2l *—7. SHAl H A5 contains the lives and history of the people of Jeju.
AAZyH T ol H ool = 31 Sk ol [t felt more difficult than I expected, and learning a
Hl 9-= 7ﬂ XH n] 9l A o word or two at a time was enjoyable.
A ANE 2 EshFAte = I felt that I should continue to take interest in it and

A 7 ok 4 E} = AZHE 54 help preserve it as cultural heritage.
=25 Positive aspects
A o] A ALG-E] = Ao & ER 7 H Because I heard the language used in media, I became
T e AT 7 H Y F U T curious about Jejueo.

AF=ol7F T & b} QIARE ZH 5ol
AHEE = A Bl Al AL o}t 3 0 Seeing Jejueo used in hotel guides and greeting signs,
Bohes AS =5, 6 B2 3o A] o] 2§ |l felt that it has many interesting and beautiful

xd= /\}‘Q a5 ‘i' EAg= expressions, and I thought it would be nice if these
A7) 1/5 [Bh= expressions were used in more places.

o} Fr 29 At [t became quite interesting.

Solgh Ao x| 7k ulj9-aL Atk It’s a unique language, but I want to learn it.

AT = A asha o g Q1A I thought Jejueo was unfamiliar and difficult.
Agoll= EAA, FHA = FEEAA At first it felt unfamiliar, then I tried to figure out its
ol H A ‘ﬂ 3 1ol F 2= ATY 32 [meaning, and after that I came to accept it as part of

wkol 5ol AT} 417) 8 7]

mjeEla A =4 A 7k elE £ |l found it charming and cute, which made me want to
ATt take photos.

_

E3ka A2 eju’s culture. It felt fascinating and fun.
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S Yes.

A FEvke] L3817 AT 2= A Zbel & It made me think that Jeju has its own unique culture.
TuFa Sy gudn [t’s interesting, and I want to learn more.

E83] v A2 §lar Al =2k Adoll gk [Nothing particularly changed, but I came to better
553 Eotgk = Q14 o] o A A5 Y T recognize Jeju as an island with a distinct culture.

No N/A

A g0l &= FA wol oy g}, Al FE ©] 3l 8F= |lejueo no longer feels like an unfamiliar language, but
FTAT AHAH =AAA HAFH T rather like an important key to understanding Jeju.

o 7k Ao It made me want to visit more.

Il Harubang.

A Fol F ] Lol a2l o] A It made me want to learn more about Jeju.

A7)tk QA A 549 w8 7F U o] ([Its fascinating—there’s definitely a unique island
AT do]l 95, 14 o] v 2 t}h7] Bt} [culture. Rather than a change in perception, I became
A5k A more aware of it.

HE ehaby itk [t didn’t change much.

W= Ql el AT ATl 5 AT From a domestic tourist’s perspective, I don’t

7199 0] 3+ remember experiencing Jejueo during my trip.

A Fol & AF&3FA AL o] & X E 31 A [f I had more opportunities to encounter tourism
AT dF Y SARE J 27137 workers using Jejueo and kindly explaining it, I think
2ol AT FAH A ol n x| 2 FS-% g it would have left a positive impression.

AFA7F AR A= A7l = ©edt  |used to think Jejueo was just a dialect, but now I see
AL A F Fetho] oy 2l A 522 it as a cultural heritage of Jeju, not merely a means of
i shatkol e Azl EAEFY T communication.

up7] %] 25 ket It didn’t change.

ATl = ol Q. Jejueo is difficult.

A Fol o] A g ol 7} £ 55ttt I think the intonation and vocabulary of Jejueo are
AZreth g2 2ol & 55 1w o] = 142} junique. When hearing foreign languages, I usually
W} v 2ol thal A4S sk, A2} = [associate them with other languages, but that’s not

1 Aol AT easy with Jejueo.

a2 gl = JY o} Au )il HEE o]oF My perception remains the same: it’s interesting and
sk Aojek= Azt should be preserved.

SR Rl It’s interesting.

v -9~ 5o gk Wk o} x| uk A & o] o} 714 It’s a very unique dialect, and I hope it continues.
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2 = Ak 2 v el =kvkE 8
AFol 7 ARG H = A S A Y
o] 7] f o] & 5kaL Al 5o o
H o) 2] w2t E A = AT T
ARFE R AR ATl 7 Q1= o] A 3
e "ol T2 Aoz =AX A,
AFol= Al A H 9 Eskek Aol Jl=

Qo] = 1 2] o % W aahA| H 9Tk

o

TENIEY
Aojst H o7 kA7 UYS A e [t seems to have linguistic value.

Al A 9-213] & S L7 AFE B =

AFAE 52 Fo] At} 1A o] BjoJfA [l once happened to hear an elderly woman using

A A AT =, 52 L 5 fLA AR Jejueo in a market. It was my first time encountering
xToloe A o g5 ool it. Although I couldn’t understand it, its rhythm and
Q172 ol A whd gk Al 7| gE o & 7] o9 sound were completely different from standard
St 2ol T2 = AT E A HE Korean, which left me with a vague sense of

713 7F G 2, AT =7 A8 Ao w2 HA fascination. After that, I didn’t have another chance to
CAAY BRY AAxHA 2 B S FH encounter Jejueo, and since Jeju felt geographically

distant, [ naturally didn’t pay much attention to it.
Later, when I saw Jejueo being used in a drama, it
reminded me of that experience, and I started to look
at it more carefully. What I had thought was just a
dialect began to feel like an important language that
conveys characters’ emotions and lives. My
perception changed to seeing Jejueo as a language that,
embodies the culture and identity of the Jeju region.

[t is part of the culture.

Yes, I think Jejueo reflects Jeju culture well.

[Unlike other regions, I was surprised and interested
that it differs not just in accent but in vocabulary
itself.

Since the vocabulary is different, it feels like a foreign

2| 7F g2y o] =ro] 2= A Zo] £33 [language, and I think it should be preserved as a
A5k Ao] 2 A BES| of shrhA Azttt valuable language.

Ay v 23k = St A & 7HE oF 5= TR It feels similar to Seoul speech, yet occasionally has
ol S Zo Al 7] g very different words, which is fascinating.

v Fa Al sl o #A4l o] AT [t’s interesting and made me more interested in Jeju.
oty L No.

7 It’s cute.

o] o] o} 5 H il =5 strtaL Azt A

=, I came to think its sound is beautiful and unique.
Aol gh= Q1A o] A ar, 1914 o] I had perceived it as a dialect, and that perception did
HE 7] X1 2% 4T not change.
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LAkl gisk B o] ojn] & thA It became an opportunity to reflect on the importance
A7t B = 7] 3] of preserving cultural heritage.
Part I11 Q2

Korean English Translation

N/A

A Fol 7F g A o] A AR5 = A2

ATk A3} T35 4l bl =w©] [l think using Jejueo in tourist sites helps promote
Hohar Az o Jeju’s unique identity and culture.

It would be better if it were used together with

A A AR EWE F53 2o explanations.

Wol Alg5 a1 S H 7 2ol o Ul [[hope it is used more widely and promoted more.
E54YH It’s good.

=5 Positive.

A Fol e o] & o7 AL H U

54U I hope Jejueo is used together, too.

AT 5= st Ayt [ think it is a distinctive cultural feature of Jeju.

v 9 F ] skal ol AbEE o I strongly agree and hope it is used more. In fact, it
FASYUY. 23818 o7 Ho] 53k A ol [still seems insufficient, so I think more Jeju dialect
AT WA xdE0] ¢ B2 ol y 33 A] [expressions should appear on signs and in tourist
T Ao A 2ol EAFUTL locations.

Ui £S5 #ots [ think it would be great.

2= WA B S 12 S 9l o 205U Tt} | hope it is used often so people can learn the dialect.
Aol 271E Wl sk A= @A 5F I 7S] [ don’t oppose using Jejueo, but for tourists’

ol & 13l LToe W83 7] HoJoF &7 |understanding, it should be written alongside standard
Zota Korean.

AHHES] TH o AAS BV 2 [t’s a good way to attract people’s interest and

ofol el o]}, curiosity.

O Bo] AFE=HH £ g 59 I hope it is used much more and draws attention from
HAE ERoH EAG Koreans as well.

Foha Az sy I think it’s good.

EWsitegts Aol & It feels special.

A Fo] = ofn| 7} 2 <k S5l g A o] Because Jejueo can be hard to understand, tourists
ol atA] X 4 At might not fully grasp its meaning.
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AT Saw Earow 498 2
ARESh o 2 ek o & volbd A g Since it is a unique culture of Jeju, if used
A zF eyt appropriately, it will develop in a positive direction.
Strongly agree N/A
A4 Arg 3} A A EvhE Al o] 9] |If used with proper explanations, it could become a
EdHs Foo0 7 FS = AdHFY special memory of visiting Jeju.
A sl ot It’s fun.
ofFETH Very good.

It seems like it would help people better understand
ESAQI WS o g dssldt traditional aspects.

It should be introduced with additional guidance.

=R g5 UHh

27l ekar, F7F k]l B Q. 7] o] % 7l 8 B & 7} [Using it with cute characters could help. But if

SHA ARE~ Y -85 AR <& WQ1A]  |overused, people might not remember the meaning
71etol dA A &+ well.

ALt o of gt} [t should be used.

t}okst A gl =& &35 zﬂ_zré 0] 2] A A7

AFol & Mdet=AS #Fikg v 5ol

=2 ATl At gl 2o Developing Jejueo through various content to promote

A= AR Jeju could significantly help its tourism industry

g A o A o] &8 AFAE o] AFA T

Ao & Hol Aol HE] & =)S  |Using it in tourist sites would allow visitors to

naturally encounter it and help preserve the language.

A|F-0] 7} 0] = A F b

It’s good that Jejueo is being used.

AFolst Exol 7} ol Hr15H

It would be nice if Jejueo and standard Korean were

54U written together.

AFo1 & G A o A AE-3h= A2, Al F

w3te] 55 ;} AAE == d =&°] & |Using Jejueo in tourist sites helps highlight Jeju’s
Aolty &5 AT T8 FJejo] tgt  |unique cultural position. For example, studying
A= Al —zr%i}g]r 71 %& ol g sl=Hl traditional Jeju houses helps us understand its culture
AR = A | }-?_ o A, Al =01 2] @A A land climate. In that sense, it would be good if research
71l gk A S R7} eS| ¥ | and promotion of the origins of Jejueo were more
A & = ol gyt E=s=Ad active, though it may already be happening without
T 5 YA my awareness.

AF=017F BE W Wol 22ofof 5l

DI R o M= A AT = gv)a For Jejueo to be preserved, it needs to be used more,
A Zk g ot so it should actively be used in tourism.
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o A=2402 ALg5H £k vk, 558 It would be good if it were used more actively, but
T ALET EFo] o] Zol oW with standard Korean explanations so the meaning is
=2 clear.
Aud i AES 93] AFY [t’s interesting, and I’d like to learn old expressions.
NEE FEIHEEFAS A LTS/ The more it’s used, the more interest it can generate /
HA7| = o EA5 [t would be nice if there were translation tools.
AT 7F G A o) A AFE-E = A2 vl -
sAA oG A #F A =L G
TAS = AS o, L A9 dojE [l think using Jejueo in tourist sites is very positive.
ol Alg 2o kel AXE B Zlo Tourists can go beyond just viewing scenery and
=7 4= 91 7] wjitol ok 53] <kl 74 experience the region’s unique culture and emotions
Ag X2 Sl A AT 7 & more deeply through its language. Especially if Jejueo
AHEE T #ago] An)of EJE7F ol is used in guide texts or experience programs, it
Zlolth. would increase enjoyment and immersion.

I hope Jejueo and standard Korean are written
AFol Tl 7t FA 7] H A5 gt together.
AlFoll o gk #AlS Fol=d =gl ¥rhal
Ay 7} 5t [ think it helps increase interest in Jeju.
nfj-$- vk st ok Very desirable.
ATE =78 & F AoA E5 [t gives a fresh and unique feeling.
e I I think it’s good.

N/A
AT HFAL o] shv 2 &&=, AT
EMQ = fFolgclow /838 At If used as a tourism resource, Jejueo could serve as a
A2 distinctive attraction unique to Jeju.
RES a9 FF AL E 7190 =& 3 [To preserve it, it would be good to further develop
Zola. 9 Fel = =luli} o 5ol I= o] [tourism. As it is increasingly featured in dramas and
EEHY AT Y BEsa 7]y entertainment content, it should be preserved and
vt o} developed from now on.
A AAGE ROl A of+= vl =gl ¥+
2 2 [t seems to help emphasize regional identity.
AFEstE & F A7l 2 0Fgo= It appears to be a positive way to showcase Jeju
el culture.
AFeets= Ao olgus 2743 1 2] |itis a way to more widely promote the beautiful
e = Wy uniqueness of Jeju Island.
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