B DR JOUE 2
B JLLE
d
. 9 C O 4190 d a
C 9 4914 9 ANAQ 9
-,
-. ' ‘ O A - 2 - . a
-,
% A (1C C d (ACTC
C ) C 9 4190 A %
-,
CC Al10 d O 9 Cd 1O
9 9 d (¢C d 9 :.".‘
C TC C d C % q 9 C dlld
C 9 C1rdltlio 9 9 Cd
C ( ) CVCd Al Al190
-, -,
) 0 d AT9C( C d d
DI €NCALCC C DASCA O Al10
-, -,
-,
-,
9 DACA Id 0 Spread laroce
-,
C( NADC 0( 0O COTIC
-,
-, -,
All10 (¢C DCS DIAlLIC
0O S d A A 9
-,
C (. ANd aloo (1€ 9
-,
ADC AUO1IC C ACVCIODPD J T'd %
-,
-, )
O1 4190 Al10 9 CSC Dld
-,
9 OT O :' D ACDd DVC O d
9 ANad 9 9 C Sd

Introduction

In 2018, the TikTok For You Page introduced an algorithm that
recommends content based on passive behavior, such as watch
time, looping, and pausing.!

Comment sections also became engagement-driven, so a racist
comment that gained early likes would be pushed to the top for
every later viewer.2 This model soon became mainstream.
Simultaneously, platforms’ average audiences became younger.3

For adolescents, algorithms function as interactive cycles that tell
them what society thinks of their race and others' at their most
developmentally vulnerable moment 1

Results

Engagement-Indifferent Amplification:
- algorithms prioritize engagement over content - provocative
racial content is amplified regardless of intent.4
- Content is disproportionately pushed to younger users
- Adolescents unknowingly accelerate the spread of such
content through reactions

Algorithmic Identity Conditioning:
- echo chambers preventing critical opinions + repeated exposure
= racist messages perceived as more credible.>
- racial identity shaped by repetition of curated racism
- Minorities develop of oppositional attitudes.o
- Hostile and defensive reactions to racism both treated as
engagement - conflict leads to more polarization

Discussion

Interaction w/ Prior Research

- Confirms racially-charged amplification 1s a structural outcome
of engagement-based algorithms, not completely a moderation
failure - extends Corella & Moreno (2025)

- Supports hypothesis that repetition (rather than explicit content
alone) drives adolescent racial identity formation - extends
mere-exposure effect from Yagi & Inoue (2018)7 to race

- Extends prior research by connecting engagement-based racism
of algorithms with youth racial identities

Implications:

- Platform indifference - implications for ongoing debates over
algorithmic regulation/youth online safety

- Implications about platforms’ ignorance of effects of social
media on children - highly focused on commercial benefits

Methods

Literature review:
- scholarly journals, newspapers, websites, Master's theses
- COVers:
- how algorithms work and curate racism
- their influence on children's development
- teenagers' susceptibility to racism on social media
- highlighted the polarizing nature of comment sections and
algorithms.

Discourse analysis:
- 15 screenshots of comment sections
- three most pertinent presented in the paper itself
- Each video had one million views and 50,000 likes to qualify
as “viral.”
- Content was gathered from brand new accounts to remove
prior watching habits

Scope: people 18 or younger in the United States

- Cited literature mostly focuses on U.S. teenage audiences in
U.S.-reviewed journals.

- Platforms operate under U.S. regulations - audiences are
primarily teenage and pre-teen, with average ages steadily
declining.
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Pulls from your follows + similar content
Filters out spam, misinformation, and harmful posts

‘+ PREDICTION MODELING
-

Al predicts what you’ll engage with next
Based on your past likes, views, and shares
Context-aware: time, device, location

* RANKING AND DISTRIBUTION
II-
_ Scores each post
High scorers go to the top of your feed

Others may land in Explore or Reels/Shorts

e

Every scroll and pause trains the system
Your actions reshape what you see next

‘@"")—‘ SIGNAL ANALYSIS

Detects content type, timing, and trends
Tracks your behavior: scrolls, clicks, pauses
Considers engagement from your network

Conclusion

Answer to Research Question:

- Algorithmically curated racism 1s structural: platforms are
indifferent to racial content, amplifying it for engagement

- Adolescents’ reinforced reactions overexpose them to online
racism - leads to warped perceptions of race in society and
online division

Future Directions:

- future research should pursue longitudinal studies to strengthen
causal evidence of algorithms’ impact on adolescent racial
identity development

- Further studies must account for evolving regulation of social
media worldwide (e.g. Kids Online Safety Act, TikTok’s
contested U.S. status)

- international social media guidelines
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