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Results

e The need is large: 91% of Qatar residents are vulnerable to
scams [3].

e Of $212 billion sent home from G20 countries in 2022, $12
billion went to fees [4].

e Education works: one workshop in Doha raised workers'
savings by 72.9% and money sent home by 11.5% [5].

e Current apps miss these workers: myZoi1 has about 10,000
downloads, M-Pesa about 10 million [6][7].

e Three gaps: visual accessibility, multilingual design, scam
education.

 Areview of 37 studies suggests visual tools may improve
understanding for low-literacy users [8].
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Methods
e Study type: narrative literature review, a structured summary
of existing research.
* Search: Google Scholar plus World Bank, OECD and FDIC
report pages, August 2025 to June 2026.
: S | 0 e Four source types: institutional reports, peer-reviewed studies,
Gulf fintech news, and platform documents such as app store
listings.

e Platforms compared: myZoi, M-Pesa and Wise, because each
publishes enough data to compare.

e Industry sources describe the platforms only. They are not
used as proof of impact.

Table 1. Why adoption differs [9]

myZ.oi

Qatar and UAE

Languages English, Arabic English, Swahili
Works on basic No Yes
phones

: Employer Local agent
Sign-up invitation kiosk
D load about about

OWHI0acs 10,000 10 million

Discussion

e The problem 1s not missing technology. myZoi and M-Pesa
serve similar workers, yet adoption differs 1,000 times over.

e M-Pesa grew by working on basic phones, signing people up
through local agents, and building trust. myZoi is a
smartphone app that relies on text.

e Access alone does not create inclusion. Usability and trust
matter as much.

e Education changes behavior, so apps should teach, not only
move money [J].

e Limitation: this review uses published data only, with no
surveys or interviews of workers.

Conclusion

e Technology can improve financial literacy only when it is
designed for the people using it.

 Recommendations: translate into more languages, replace long
text with visuals, voice and video, partner with employers and
NGOs to build trust, and keep participation voluntary.

e Proposed solution: one multilingual app with budgeting tools,
scam alerts and short translated videos.

* Next step: survey workers in Qatar and pilot the app to test
whether 1t changes behavior.
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Figure 1. The cost of sending money home [4]
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